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http://www.footprintcalculator.org/

You can calculate your footprint:



Tourism is the fourth cause of 
CO2 emissions in Europe

(after food, living and mobility).





Tourism: actual trend and forecast 1950-2030



 Tourism industry environmental impact 
is rapidly growing > 10% / year

Source: Climate Change and Tourism, Responding to Global Challenges, UNWTO Environment Programme, 2008



*  Source: Tripadvisor Survey, May 8, 2013, published on CREST The Case for Responsible Travel: Trends and Statistics
** Source: TravelZoo, 2010 



68% of tourists prefer to book 
an eco-sustainable 
accommodation

Sustainable Travel Report - Booking.com 2016



10-15% travelers 

search for "Unusual" and 

"Unique" experiences
Organizzazione Mondiale del Turismo (UNWTO)



“Green is no longer just a trend. 

It’s a way of life.”
(Fran Brasseux, Executive Director, 

Association International (HSMAI) Foundation)



Identity of the “eco-traveler”:

• generally well-read person
• Well done, and he has traveled a lot
• Respectful of the environment
• Sensitive to the social, cultural and 

traditions of the places you visit
•



(but greenwashing)

Hosts lack Tools 
to Promote their 
Green Hospitality

Travelers cannot 
find Eco-Friendly 
Hospitality 

PROBLEM TO SOLVE:



(but greenwashing)

Ecobnb connects responsible 
travelers with eco-friendly 
accommodations, that are 
investing in a better future

OUR SOLUTION:



Ecobnb provides 
simple and clear information,

following 
10 main Eco-Standards, 

internationally recognized.

Accommodations are 
reviewed by Travellers that 

can give feedbacks about 
their eco-criterias.





If an hotel has an ecolabel, this is reported on 
the Ecobnb web site. 

- Ecolabel Fiore Europeo
- Aiab Agriturismo Bioecologico
- Eco Bio Turismo ICEA
- Steinbock Label
- La Clef Verte
- Eco-certification Malta
- Audubon International
- Bioshpere
- Nordic Ecolabel or Swan
- Das Österreichische Umweltzeichen für Tourismusbetriebe

Ecolabels



Travelers share reviews about ecology



1. Organic Food
The food used in the composition 

of the menus is mostly seasonal, 

organic and locally produced.



Local food
The organically grown from 
local sources ingredients are 
clearly indicated on the 
menus. 

Typical dishes of the local 
and regional cuisine are 
proposed. 

Is served tap water or mineral 
water in glass from sources 
located in the region of the 
accommodation.



2. Green Building
The accommodation's building 

has a high level of energy 

efficiency (its annual energy 

consumption is less than 60 

Kwh/mq), and is designed in 

harmony with the natural 

features and resources 

surrounding the site.



3. 100% green electricity al 100%
The electricity used by the 

accommodation come 100% from 

renewable energy sources, such as wind 

energy, solar energy, geothermal energy 

and other renewable sources. 

The touristic accommodation can generate 

on-site renewable energy, or buy it from 

suppliers of renewable energy (100% from 

renewable sources).



4. Solar Panels
The accommodation produces 

hot water from renewable 

energy, using solar hot water 

systems. 

Solar hot water heating systems 

may be used also for pool 

heating or for indoor heating 

with an underfloor heating 

system.



5. Ecological cleaning productsi
Cleaning products used by the touristic 

accommodation for the cleanliness of 

the rooms, the laundry and the dishes 

are made from natural products. 

Detergent and cleaners are highly 

biodegradable and environmentally 

friendly. Soaps and deodorants 

available to guests are natural and 

organic. The accommodation does not 

use chemicals cleaning products.



6. More than 80% waste recycling
Waste (residual waste, paper, plastic, 

metal/aluminium, organic waste) is separated, 

recycled and disposed in an appropriate 

manner. 

The touristic accommodation exceeds 80% of 

waste differentiation. 

Are available to guests in public areas bins for 

recycling paper, glass, plastic and cans. Waste 

separation reduces non-recyclable waste and 

costs for disposal. Respective bins and 

informations are available to guests.



7. Car-free accessibility
Is possibile to reach the accommodation by 

public transportation or by shuttles to 

public transportation hubs. 

Information about the accessibility with 

public transportation is provided to guests. 

This can be done by website, e-mail or 

other channels. 

The use of public transportation is 

encouraged. Incentives (price reduction, 

welcome drink, etc.) can increase the use 

of public transportation, electric cars, 

bicycles or car-pooling.



8. Energy saving lights
The touristic accommodation reduces 

electricity consumption using energy-saving 

lamps. 

At least 80% of all light bulbs in the tourist 

accommodation shall have an energy 

efficiency of Class A. 

While providing the same brightness and a 

durability which is 10 times higher than 

conventional light bulbs, energy-savings lamp 

uses up to 80% less energy.  

Using energy saving lamps isn't only a benefit 

for the environment but also a great way to 

reduce costs.



9. Water flow reducers
The accommodation reduces water 

consumption using water flow reducers. 

Water flow restrictors are nozzles which are 

attached to water tab to reduce the amount 

of water to 6 liters pro minute or less, and to 

strengthen the water jet. Therefore water 

flow restrictors reduce the water 

consumption. The touristic accommodation 

also promotes raising awareness of the 

guests to save water.



10. Recovery & reuse of rainwater
The accommodation is recovering and 

reusing rainwater. 

Rainwater is collected and reused for 

secondary uses (toilet flush, garden 

irrigation, etc.).



Info: http://ecobnb.it/blog/risparmi-alberi-co2/



Challenge #1  - Confusion 
and Misconception about 
responsible travel
Ecobnb informs users how 
travelling responsibly, 
suggesting sustainable 
itineraries and green lifestyles 
that can make the difference



  Challenge #2 -  Trust
For each booking travelers knows:
- how many CO2 they avoid, 
- how many liters of water they have saved 
- how many trees they have saved



Challenge #3 - Attitude-Behaviour / 30%:3% syndrome 
Travellers - Ecobnb translates into action the increasing 
interest in sustainability promoting uniques experiences of 
travelling, from the treehouse to the Albergo Diffuso       



OUR IMPACTS

+ 200K Pageviews/month

+ 70K Users/month

+ 3K Listings

+ 20K Followers

+ 10K Booking Requests





Awards and Prizes:

❖ 13th United Nations WTO Awards for 
Excellence and Innovation in Tourism

❖ Funded by European Commission 
❖ Winner of the Public Grant 

Seed- Money
❖ Nominated at the Euregio Award 2015
❖ Selected as one of the best 10 startups by 

Expo Milan 2015.
❖ 150+ pubblication on newspapers, 

magazines and online journals







As seen on:



Thanks!

simone@ecobnb.com


